
 

$8,383,000  
was created through 

increased engagement 

with charitable and 

community causes 

The social value of the Award during July 2020 - June 2021 

*Based on the social value analysis of the Award in 2020/21, we estimate that, for every $1 that was invested in the Award, $5.77 in 

social value was generated. For the purposes of the SROI calculation and to align the value created with the annual cost of Award 

delivery, the value of one year only has been included. The average time to complete the Bronze, Silver and Gold Award level is  

 

Of the estimated $19.5 million created by the Award in 2020/21 - 

$1,260,000  
was created 

through improved 

physical health and 

fitness 

$7,659,000  
was created 

through improved 

mental health and 

wellbeing 

The Duke of Edinburgh’s Hillary Award (The Award) is a youth charity striving to give more young people access 
to a high-quality, non-formal education and learning experiences. To demonstrate the value of the impact of the 
Award, we have conducted a social value analysis. Social value is the value of changes that stakeholders of the 
Award experience due to their involvement with the Award.  

Our stakeholders are the young people who take part in the Award, the adults who volunteer to support them 
through their Award experience and the the wider community that benefits from the Award-related activities 
undertaken by young people and adults in the Award, in terms of contributions to the economy and through 
volunteering. 

Through our social value research, we estimate that $19.5 million in social value was generated between 1 July 
2020 and 30 June 2021 through the delivery of the Award framework. A further $40.9 million is estimated in 
future value, due to the continuation of the 2020/21 cohort of Award Holders’ personal development activities 
over their lifetime, following completion of their Award.  

 

~ 3,500 young people 
completed a level of the Award 

Social value created by the 

Award in 2020/21  

$19.5 million 

Future value created in 

2020/21 by the Award 

$40.9 million 

~ 560 adults  
supported young people 

through their Award journey 

$5.77:$1 
Social Return on 

Investment (SROI)* 

Each young person who completed the 

Award, on average, experiences social 

value benefits equating to $5,100 in 

2020/21, plus $11,700 in future benefits    

$2,182,000  
was created 

through increased 

social cohesion 


