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In the short term the 
domestic market will

sustain the sector 
through recovery.





Note: Incidence of Active Considerers fluctuates at individual market level, incidence is based on online 18-74 population.
‘Claimed’ spend excludes the cost of the airfare to get to New Zealand.
Actual ‘on the ground’ spend typically exceeds claimed/intended spend upfront.







Sample size: May 20 n = 757, Sep-Oct 20 n = 1208, Dec 20-Jan 21 n = 1204, Apr 21 n = 1191, Jul 21 n = 1200, Oct 21 n = 1203, Dec 21 n = 1203, Apr 22 n = 1200

Intent to travel domestically in the next 12 months – total and by segment (% ‘Yes, planning a holiday’) 
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Axis Title

Dec 21 Apr 22

Single / Double income, no kids 65% 68%

Families 72% 71%

Empty nesters 57% 64%

New migrants 70% 68%

18 - 29 yrs. 66% 67%

30 - 49 yrs. 71% 73%

50 + yrs. 57% 63%

Significantly higher / lower 

than previous quarter
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• Keep us informed of any updates or new additions to your products for the travel trade
or any good new stories that media will like

• Ensure your product is listed at the local and neighbouring i-SITE’s

• Use our social media hashtags in your day to day social media, such as #NZMustDo

• Incorporate the Tiaki promise into your operation. For Tiaki Tools for your Business go 
to 

•

http://www.register.newzealand.com



